DEPARTMENT:    ECONOMICS AND FINANCE

COURSE NUMBER: ECO 5310   CREDIT HOURS: 3   SEMESTER: SPRING 2002

     I.     TITLE:             

 
MANAGERIAL ECONOMICS

     II.    INSTRUCTOR:         


Antonio J. Rodriguez

            OFFICE LOCATION:    

304-A PH

            PHONE:              


326-2517


Fax:



  
326-2494 

            OFFICE HOURS: 


S       1:30 - 2:30 P.M.

            E-MAIL: 



rodriguez@tamiu.edu 

     III.  CLASSROOM LOCATION: PH 115                             

            MEETING TIME: 

      
S      11:00 - 1:30 P.M.

     IV.  CATALOG DESCRIPTION:

            This course shows the student how to apply economic analysis to complex business decisions. Topics covered include: application of consumer and           competitive firm theories; market organizations and structures; strategic pricing policies in regulated and unregulated domestic and international markets; and production possibilities and planning.

     V.     PURPOSE:

            To present an overview of fundamental microeconomic concepts and models and their applications to decisions made by businesses.

     VI.    COURSE OBJECTIVES:

            To provide students with a conceptual framework for sound economic decision making, and the opportunity to apply such concepts and theories in managerial             settings through the use of case studies.

     VII.   CONTENT OUTLINE:

      A. Introduction

       1. The Concept of Economic Profit

       2. Basic Tools of Analysis

      B. Demand

       1. Demand theory and analysis  

       2. Demand estimation and forecasting

     C. Production and Cost      

       1. Production and Cost theory

       2. Production and Cost estimation

     D. Market Structure 

       1. Perfect Competition and Monopoly 

       2. Monopolistic Competition and Oligopoly

     E. Pricing Decisions

1. Pricing of Goods and Services 

2. Pricing and Employment of Inputs

    VIII.  INSTRUCTIONAL ACTIVITIES:

              Lectures, case problems, and periodic examinations

     IX.    RESOURCES: 

              Text, Cases, Business Calculator, Internet

     X.     GRADING PROCEDURES:

              1) Grading Criteria:

               A = 90 - 100% or   270 - 300 points

               B = 80 -< 90% or   240 - < 270 points

               C = 70 -< 80% or   210 - < 240 points

               D = 60 -< 70% or   180 - < 210 points


   F =        < 60% or            < 180 points

            2) Weights:

               Mid-Term Exam = 20% (100 points)

               Case Reports &

               Participation       = 40% (100 points)

               Final Exam         = 40% (100 points)

     XI.    ATTENDANCE POLICY: 

              Attendance for all classes is not mandatory, but regular attendance is expected and encouraged. Students cannot realistically expect to receive an "A" without regular attendance.

     XII.   TEXT: 

               Truett, L.J., and D.B. Truett, Managerial Economics, Seventh Edition, South- Western (2001) 

     XIII.  PREREQUISITES: 

               None listed. Students are required, however, to have successfully completed all their Core courses.



College of Business Administration Policies
1.
Should a faculty member discover that a student has committed plagiarism, the student will receive a grade of “F” in that course and the matter will be referred to the Executive Director of Student Life for possible disciplinary action.

2. 
The Copyright Act of 1976 grants copyright owners the exclusive right to reproduce their work and distribute copies of their work.  Works that receive copyright protection included published works such as a textbook.  Copying a textbook without permission from the owner of the copyright may constitute copyright infringement.  Civil and criminal penalties may be assessed for copyright infringement.  Civil penalties include damages up to $ 100,000; criminal penalties include a fine of up to $ 250,000 and imprisonment. 

3.         The university is composed of a diverse student body that has a number of different religious beliefs.  Reasonable accommodations will be made to allow             students to practice their beliefs.  It is the responsibility of the student to inform                    the instructor in advance when there is a conflict between scheduled classroom                        activities (examinations, quizzes, etc.) and religious holidays.                 

4.         Students diagnosed with ADA recognized problems should contact the Director of 

Counseling (CH 312A - 326-2636).  Students who have not been diagnosed with             an ADA condition but feel that they might be eligible for assistance under    provisions of ADA are encouraged to contact the Counseling office.   

