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BA 5203 — Concepts in Management and Marketing. Two semester hours.

This course provides the foundation in Management and Marketing necessary for admission to the
MBA program. Grading for the course is on P/F basis.

Learning outcomes:

1. At the completion of the course the student will have mastered the concepts in Management and
operations management techniques that are necessary for entry into the MBA program.

2. At the completion of the course the student will have mastered the concepts in Marketing that
are necessary for entry into the MBA program,





